
KAIMUKI TO KAHALA magazine 
is a quarterly magazine 
that shines a light on the 
96816 neighborhoods—

 bringing to life the stories of its 
businesses, people, places 

and events. 

It connects the reader to the 
latest in dining, shopping and 
entertainment, while reflecting 
on the unique qualities of the 

charming communities of 
Kaimuki to Kahala.

PUBLICATION/CLOSING DATES:
FEBRUARY/MARCH/APRIL 2024

SPACE: December 14, 2023

CAMERA-READY: December 21, 2023

MAY/JUNE/JULY 2024

SPACE: March 4, 2024

CAMERA-READY: March 11, 2024

AUGUST/SEPTEMBER/OCTOBER 2024

SPACE: June 13, 2024  

CAMERA-READY: June 20, 2024

NOVEMBER/DECEMBER/JANUARY 2024-2025

SPACE: September 12, 2024  

CAMERA-READY: September 19, 2024

Tentative and subject to change.

CIRCULATION/DISTRIBUTION
QUARTERLY - 15,000
• Mailed to homes in the Kaimuki, Kahala, Palolo Valley,

St. Louis Heights, Wilhelmina Rise, and Kapahulu 

neighborhoods.

• Available through rack distribution

at several locations in 96816.

To advertise: Jennifer Sojot
jsojot@staradvertiser.com | 808-218-6712
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Smelling your favorite places on 
earth with the light of a candle    

Paradise 
Found

A
s Lexi Nelson and Preston 
Holt, co-founders of IT’S 
PARADISE, focus on creat-
ing candles to headline 
their business venture, 
the duo also aims to in-

voke memories and help people relive 
their days in paradise.

It’s Paradise was created by the 
two students from the University of 
Hawai‘i at Mānoa who, as Nelson de-
scribes, “Wanted to capture the places 
and moments that make life special. 
It was never just about candles, but 
about finding a way to cherish the 
memories and adventures that happen 
throughout life. 

“Our candles offer a unique as-
sortment of destination places and 
scents. Everything is handcrafted in 
the Hawaiian Islands with coconut soy 
wax, 100% natural fragrances and cot-
ton wicks.”

The local business is headquar-
tered in Kaimukī, but orders are taken 
through the company’s online store 
at itsparadise.co. The It’s Paradise 
founders remark that new and return-
ing customers continue to be amazed 
by the creative artwork and natural 
ingredients that give the candles a 
unique flair.
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Shawn Shawn Yacavone’s mission Yacavone’s mission 
is to perpetuate the four-

stringed instrument for 
generations to come.

T
he sound of an ‘ukulele 
is synonymous with 
Hawai‘i, so it may be 
surprising to some that 
it’s not indigenous to 
the islands. It’s cred-

ited to Portuguese immigrants 
Augusto Dias, Manuel Nunes and 
Jose do Espirito Santo who came 
to Honolulu in 1879 to work in the 
plantation fields.  

The iconic four-stringed 
instrument may not be native 
to Hawai‘i — like, say, the ipu 
and ‘ulī ‘ulī — but it signifies 
the Hawai‘i we know and love 
today — one that’s a symphony 
of cultures — and Kaimukī native 
and ‘ukulele expert SHAWN YACA-
VONE is the first to agree.   

“The beautiful thing about 
the ‘ukulele is that it’s the exact 
representation of who we are in 
Hawai‘i as a people and culture,” 
says Yacavone, owner of ‘Uku-
lele Friend. “To me, it is not a 
Portuguese instrument and it is 
not a Hawaiian instrument … it is 
a product of a blend of cultures, 
and so are we.

‘Ukulele 
Odyssey  

OneSix magazine V3I3 11 80pgs 1.03.indd   10 OneSix magazine V3I3 11 80pgs 1.03.indd   10 OneSix magazine V3I3 11 80pgs 1.03.indd   10 OneSix magazine V3I3 11 80pgs 1.03.indd   109/26/23   12:51 PM 9/26/23   12:51 PM 9/26/23   12:51 PM 9/26/23   12:51 PM

24
FI

ND
S

Cupping sessions for groups of 
four to eight people showcase five of 
the brand’s co�ees — Kai Espresso 
Blend, Kai House Blend, 100%  Ka‘u, 
100% Kona Extra Fancy and 100% 
Kona Peaberry — and is priced at $10 
per person. A complimentary cup of 
co�ee is included. Both experiences 
require reservations 72 hours in ad-
vance. For reservations, email info@
kaico�eehawaii.com.

In addition to serving bever-
ages and coffee from its roasting 
headquarters and at multiple loca-
tions in Waikīkī, Kai Coffee Hawai‘i 
also provides online ordering for 
customers through its website 
kaicoffeehawaii.com and social 
media. The business has resumed 
service at mobile events and private 
parties, and is known for its fast and 
friendly service coupled with “top-
notch quality” coffee. 

“It’s a struggle in specialty co�ee 
to combine quality with speed but we 
have worked hard to achieve just that. 
To thank local customers for support-
ing the business, a 25% kama‘aina 
discount is applied to drinks for cus-
tomers with a valid Hawai‘i ID,” Suiter 
says. “We focus on teaching why we are 
passionate about what we do. So, a lot 
of knowledge is given as well as atten-
tion to detail with menu execution and 
friendly service.”

Suiter explains that employees 
appreciate what they learn, as well as 
the fun environment that comes from 
working in a high-volume environment.

“We grew up in this industry here 
in Hawai‘i, we love it,” he says. “We love 
sourcing the best co�ee, roasting it to 
perfection and serving it with aloha. 
We believe owner-operated businesses 
are the best in the world. Hawai‘i is a 
special place, and our local businesses 
are what keep us going. Support local!” 

    KAI COFFEE HAWAI‘I  |  525B KAPAHULU AVE.
* ALSO, MULTIPLE LOCATIONS IN WAIKĪKĪ
    KAICOFFEEHAWAII.COM
    INSTAGRAM, FACEBOOK AND TWITTER: @KAICOFFEEHAWAII

To advertise: Jennifer Sojot
jsojot@staradvertiser.com | 808-218-6712

ADVERTISING RATES 
QUARTERLY

1x 4x 

Full Page $3,204 $2,626

Half Page $2,102 $1,680

1/4 Page $1,314 $946

PREMIUM POSITIONS
Minimum 4x commitment.  
COVERS

2nd (inside front) & Page 1 $7,618

Page 3  $3,782

Page 5  $4,202
4th (back)  $4,120

Positions other than premium positions listed above are 
not guaranteed. A premium rate is required for guaranteed 
positions.  Ask your Account Executive for quotes. All rates are 
net and do not include the 4.712% Hawai‘i State tax.

ADDITIONAL CHARGES
Contact your Account Executive for additional design/
production rates if these services are required. 

FILE DELIVERY
FTP Site: http://ftp7.staradvertiser.com
Login ID: Sales  Password: leg42branch

Clcik “Upload” and drag file into dialog box.

Notify your Accont Executive via email.

PRODUCTION SPECS
TRIM SIZE: 8” x 10.5”
SAFETY: All live matter must be at least 
0.25” from trim on all sides.
BINDING: Perfect bound, 10.5” side
Ads not built to exact size will be returned to advertiser for 
resubmission or adjusted and charged accordingly.

Trim Size:   8”w x 10.5”h 

Full Page with bleed:  8.25”w x 10.75”h
Build to trim size (8”w x 10.5”h)  
and extend the bleed .125” beyond trim on all sides. 

Full Page no bleed:  7.15”w x 9.65”h 

2-Page Spread trim size:  16”w x 10.5”h

2-Page Spread with bleed:  16.25”w x 10.75”h
Build to trim size (16”w x 10.5”h)  

and extend the bleed .125” beyond trim on all sides.

1/2 Page (vertical):  3.57”w x 9.65”h

1/2 Page (horizontal): 7.15”w x 4.75”h

1/4 Page:  3.57”w x 4.75”h 

DIGITAL AD REQUIREMENTS
All ad submissions must be PDF/X-1a files
The PDF/X-1a files must have:
• All fonts embedded.
•  CMYK or Grayscale color space. No RGB, LAB or 
embedded color profiles (such as ICC profiles).

• All PMS or Pantone colors must be converted to CMYK.
• Resolution: 300 dpi
• Maximum ink density: 300 total.
Failure to submit a SWOP or laser proof may jeopardize the final 
content within your ad. We will not be responsible for improperly 
prepared files. It is the responsibility of the advertiser to notify 
us of any ad changes or intent to provide a new camera-
ready ad prior to the camera-ready deadline. 

ONLY CAMERA-READY ADS ARE ACCEPTED. 


