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'Honolulu Star-Advertiser' To Charge Readers For Online
Content
by Erik Sass, Yesterday, 7:04 PM

Article ▼  Comments ▼

The club composed of
U.S. newspapers
charging for some
content online -- already
growing dramatically --
just added another big
title. The Honolulu
Star-Advertiser will
begin charging visitors
for access to some
premium content on its

Web site.

Announced less than two months after the HSA was formed from the
merger of The Honolulu Advertiser and the Honolulu Star-Bulletin on
June 6, the paywall is scheduled to take effect on August 3, the
newspaper reports.

The all-access package, which includes both the print edition and
premium online content, costs $19.95 per month. Subscribers who
want to skip the print edition will be able to choose from digital-only
subscriptions with daily, monthly and annual rates.

Like other hybrid "freemium" models, the paywall will only apply to
some kinds of content: the HSA says nonsubscribers will still get free
access to the newspaper Web site's front page and section fronts,
breaking news, AP stories, event calendars and local activities
listings, photo galleries, blogs, classifieds, travel, obituaries and
traffic.

As noted, a number of newspapers (both large and small) have begun
charging readers for access to some online content, including The
Wall Street Journal, The New York Times, the Dallas Morning News
and the Albuquerque Journal, among others.

A recent survey by the Reynolds Journalism Institute at the University
of Missouri-Columbia found that 25% of U.S. newspapers are already
charging for some online content -- a proportion that could rise to
60% in a few years as publishers struggle to stabilize finances amid a
continuing decline in print ad revenues, and only modest growth in
online revenues.

The UMC survey found that the proportion is even higher among
smaller newspapers, with 46% of small daily newspapers (meaning,
with circulation under 25,000) charging for online subscriptions of
some kind, compared to 24% for newspapers with circulation over
25,000.
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Comcast, NBC Adopt Dynamic Ads For VOD    Jul 26, 11:40 AM

Moving toward a world of complete TV messaging targeting, Comcast and NBC Universal have adopted dynamic...

Gannett Launches Daily "DealChicken"   Jul 26, 4:31 PM

Newspaper publishers are scrambling to get into the group discount business, both through partnerships with existing...

Future of Aegis, Synovate Open, Amid Sale Rumors   Jul 26, 11:32 AM

London-based holding company Aegis Group was trading above its 52-week high Tuesday amid speculation by several...

Internet-Connected TV To Grow 36% By 2016   Jul 26, 11:12 AM

New bells and whistles on Internet-connected televisions aren't going to waste: Over 60% of Internet-connected TV...

Nielsen, Kantar Media Strike Deal For DirecTV Set-Top-Box Data   Jul 26, 12:46 AM

Looking for greater access to valuable set-top box data for its local TV research products, Nielsen...

Netflix Screens Good Results   Jul 25, 5:50 PM

Netflix's second-quarter results show improving numbers when it comes to revenue, income, and the number of...

Nielsen Inks Walmart Agreement To Share Data   Jul 25, 6:07 PM

Nielsen has inked a new agreement with big-box retailer Walmart under which the latter will share...

DO Gets TV Dollars, 44% Shift Spending From TV Budgets   Jul 25, 6:04 PM

Media buyers and planners are embracing digital out-of-home video as a way of reaching consumers who...

'Honolulu Star-Advertiser' To Charge Readers For Online Content    Jul 25, 7:04 PM

The club composed of U.S. newspapers charging for some content online -- already growing dramatically --...

Songfest: Mobile Entertainment To Hit $54B By 2014   Jul 25, 5:42 PM

Mobile entertainment will see near 20% average compounded growth --- with the bulk of the business...

>> MediaDailyNews Archives 

ABOUT MEDIAPOST • CONTACT EDITORIAL • MEDIA KIT • RSS FEEDS • PRIVACY/TERMS & CONDITIONS

©2011 MediaPost Communications. All rights reserved.
15 East 32nd Street, 7th Floor, New York, NY 10016
feedback@mediapost.com


