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Sony Open 
swings away
Justin Thomas returns to defend 

his title at this year’s tournament

SPORTS / C1

T
he pending sale of 

Grand Wailea resort 

on Maui for $1.1 bil-

lion will be the highest 

price paid for a Hawaii 

hotel and the second high-

est paid for a hotel in the 

United States.

New York-based Black-

stone Group LP, a private 

equity firm, plans to pur-

chase the Grand Wailea, ac-

cording to a source familiar 

with the deal.

The sale of the 776-room 

Grand Wailea for the equiva-

lent of $1.4 million per room 

bodes well for the continued 

strength of the Hawaii hospi-

tality investment market.

It’s “far and away the 

most expensive” single-hotel 

transaction ever in Hawaii, 

said Joseph Toy, president 

and CEO of Hospitality Advi-

sors LLC.
“It’s a big number for a 

very good hotel that’s front-

loaded, so it has large, 

ocean-view rooms,” added 

Keith Vieira, principal of KV 

and Associates, Hospitality 

Consulting LLC.

Hawaii is attracting very 

“sophisticated and savvy” 

buyers, Toy said.

“This purchase by Black-

stone shows the confidence 

that these investors have in 

Hawaii. It’s great news for 

Hawaii. Not only are they 

spending top dollars to ac-

quire the asset, but they’ll 

put money back into it to 

help increase the valuation 

for investment returns,” Toy 

said.
Vieira said he expects 

Blackstone will renovate the 

Grand Wailea to attract even 

higher-spending visitors.

“They have the money to 

invest in creating a higher 

level of service or product,” 

he said.
Blackstone acquired Tur-

tle Bay Resort in October for 

roughly $330 million. In the 

past, the company has 

owned other Hawaii proper-

ties, including the Hyatt Re-

gency Waikiki Beach Resort 

and Spa, Marriott Wailea 

Beach Resort Maui, Hilton 

Hawaiian Village Waikiki 

Beach Resort and Hyatt Re-

gency Maui Resort and Spa.

The $1.1 billion price tag 

would make the Grand 

Wailea sale second only to 

the sale of Manhattan’s Wal-

dorf Astoria for $1.95 billion 

almost three years ago. Chi-

na’s Anbang Insurance 

Group Co. bought the Wal-

dorf Astoria from Hilton 

Worldwide Holdings Inc.

Blackstone will be buying 

the Grand Wailea from GIC 

Pte, Singapore’s sovereign 

wealth fund.

INSIDE

Patients fear 

losing dialysis 

treatments

An HMSA 

policy change 

effective Feb. 1 

stops accepting 

payments from 

some nonprofits

LOCAL / B1

Forward Mike 

Thomas helps 

Warriors shut down 

Cal Poly Mustangs

SPORTS / C1 

Trip to Music City 

USA should be a 

blast for the UH 

volleyball team

SPORTS / C3 

Hawaii Attorney General 

Douglas Chin, the state’s 

chief law enforcement officer, 

is seeking $2.5 million from 

the Legislature that he said 

would be used to respond to 

potential mass violence or 

civil disobedience events — 

and, possibly, demonstra-

tions atop Mauna Kea.

Chin detailed a budget re-

quest from his department 

vaguely called “state secu-

rity operations” during bud-

get briefings Tuesday before 

the Senate Ways and Means 

and Judiciary committees, 

and the House Finance Com-

mittee.
He said the $2.5 million 

would be used as a contin-

gency fund to coordinate 

overall response efforts 

among the state’s law en-

forcement officers — inves-

tigators for the Attorney 

General’s Office, deputy 

sheriffs under the Depart-

ment of Public Safety, and 

Division of Conservation 

and Resources Enforcement 

officers under the Depart-

ment of Land and Natural 

Resources.

That could include deploy-

ing resources on Mauna Kea, 

where construction of the 

controversial Thirty Meter 

Telescope has been stalled 

since 2015 amid legal chal-

lenges and large protests.

When construction was 

set to begin in 2015, protest-

ers who consider the moun-

tain sacred to Hawaiians 

repeatedly blocked access 

to the summit to prevent 

equipment from reaching 

the project site. Dozens of 

protesters were arrested 

and many have vowed to 

continue opposing the proj-

ect, which is tied up in the 

courts.
Last September, when the 

state Board of Land and Nat-

ural Resources issued a new 

construction permit for the 

project, Gov. David Ige said 

that when construction pro-

ceeds, the state would bal-

ance the rights of protesters 

with access rights for TMT’s 

developers.

Chin did not specify how 

the requested security funds 

might be used on the moun-

tain but said in general it 

would be distributed among 

state law enforcement agen-

cies for things like overtime, 

travel and equipment.

$1.1 BILLION DEAL
Blackstone Group has agreed to buy the Grand Wailea resort in what would be 

the second-largest deal for a single hotel in the U.S.

TH U R S DAY 1/11/18 S T A R A D V E R T I S E R . C O M  >> $1 Oahu, $1.25 neighbor islands >> Showers. High 83, low 66 >> B8 

Chin seeks 

$2.5 million 

for security

By Nanea Kalani

nkalani@staradvertiser.com

Funds could cover 

cost of TMT protests
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he pending sale of 

Grand Wailea resort 

on Maui for $1.1 bil-

lion will be the highest 

price paid for a Hawaii 

hotel and the second high-

est paid for a hotel in the 

United States.

New York-based Black-

stone Group LP, a private 

equity firm, plans to pur-

chase the Grand Wailea, ac-

cording to a source familiar 

with the deal.

The sale of the 776-room 

Grand Wailea for the equiva-

lent of $1.4 million per room 

bodes well for the continued 

strength of the Hawaii hospi-

tality investment market.

It’s “far and away the 

most expensive” single-hotel 

transaction ever in Hawaii, 

said Joseph Toy, president 

and CEO of Hospitality Advi-

sors LLC.
“It’s a big number for a 

very good hotel that’s front-

loaded, so it has large, 

ocean-view rooms,” added 

Keith Vieira, principal of KV 

and Associates, Hospitality 

Consulting LLC.

Hawaii is attracting very 

“sophisticated and savvy” 

buyers, Toy said.

“This purchase by Black-

Hawaii Attorney General 

Douglas Chin, the state’s 

chief law enforcement officer, 

is seeking $2.5 million from 

the Legislature that he said 

would be used to respond to 

$1.1 BILLION DEAL
Blackstone Group has agreed to buy the Grand Wailea resort in what would be 

the second-largest deal for a single hotel in the U.S.
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TU E S DAY 1/9/18
S TA R A D V E R T I S E R . C O M  >> $1 Oahu, $1.25 neighbor islands >> Some showers. High 83, low 68 >> B7
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A fter being closed for three months to repair damage 
caused by home-less campers, Kakaako Waterfront Park re-opened Monday at 6 a.m., and by about 7:30 a.m. one person was already attempt-ing to set up a tent.Workers informed the in-dividual of the rules prohib-iting camping, and the person moved on.That was the start of Day One for the newly reopened park.

The state shut down all Kakaako parks in October, citing safety concerns pri-marily at Kakaako Water-front Park due to vandalism, a series of dog attacks and fires blamed on homeless people camping along the 
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Waianae’s Max Holloway will return to the UFC ring to defend his titleSPORTS / C6

North Shore surfer and shark attack victim describes brutal incidentLOCAL / B1

The Pulse of Paradise

Affordable 
housing plan 
now aimed 
at seniors

A state agency has again scaled back a plan to build affordable housing on the Kalihi-Palama head-
quarters of the Hawaii Public Housing Authority.The authority has settled on developing 800 rental apartments for seniors on its 6-acre property, 

according to a draft environmental impact state-ment published Monday with the state Office of En-
vironmental Quality Control.A private, nonprofit developer would build the 
homes over eight years at an estimated cost of $370 million.

The number of homes, the target market, the timetable and cost are all new details of the plan that has been taking shape over the last three years.
HPHA identified its headquarters containing 13 

outdated one-story office buildings at 1002 N. School St. as an inefficient use of state land that could help address a critical need for affordable housing.

The latest proposal for a Kalihi-Palamasite also reduces apartment numbers
By Andrew Gomesagomes@staradvertiser.com

UH survey reveals extent of sexual harassment

Reopened, 
reinforced

Security guards andsheriffs patrol newlyopened KakaakoWaterfront Park

About 9 percent of Univer-sity of Hawaii students say they have been sexually ha-rassed, and 6 percent expe-rienced unwanted sexual contact on or off campus, according to survey results released Monday.
The Student Climate Sur-vey on Sexual Harassment and Gender-based Violence was the first comprehensive 

assessment of student expe-riences on and off UH’s 10 campuses. Officials said the survey was groundbreaking nationally for its scope and because it included inti-mate-partner violence.“It’s really important that we understand the problem if we are going to be able to address it, and that is what this survey is all about,” UH President David Lassner 

Please see HOUSING, A10

Please see KAKAAKO, A10

Please see SURVEY, A7

By Rosemarie Bernardorbernardo@staradvertiser.com

By Susan Essoyansessoyan@staradvertiser.com

KAKAAKO WATERFRONT PARK

Based on 
a survey 
given to 
students, 
6 percent 
have ex-
perienced 
unwanted 
sexual 
contact. 
Students 
line up at 
the Cam-
pus Cen-
ter.

Yoga instructors Su-zana Maia Oliveira, left, and Fran Quan posed Monday for photographer Dave Miyamoto at the re-opened Kakaako Wa-terfront Park. Security and signs prohibiting camping have been added to control the homeless encampments.
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The Alabama freshman and Saint Louis grad turns the tide to win National Championship
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CRAIG T. KOJIMA / CKOJIMA@STARADVERTISER.COM

buyers, Toy said.

“This purchase by Black-

stone shows the confidence 

that these investors have in 

Hawaii. It’s great news for 

Hawaii. Not only are they 

spending top dollars to ac-

quire the asset, but they’ll 

put money back into it to 

help increase the valuation 

for investment returns,” Toy 

said.
Vieira said he expects 

Blackstone will renovate the 

Grand Wailea to attract even 

higher-spending visitors.

“They have the money to 

invest in creating a higher 

level of service or product,” 

he said.
Blackstone acquired Tur-

tle Bay Resort in October for 

roughly $330 million. In the 

past, the company has 

owned other Hawaii proper-

ties, including the Hyatt Re-

gency Waikiki Beach Resort 

and Spa, Marriott Wailea 

Beach Resort Maui, Hilton 

Hawaiian Village Waikiki 
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The Alabama freshman and Saint Louis grad turns the tide to win National Championship
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SU N DAY 1/7/18 S T A R A D V E R T I S E R . C O M  >> $2.25 Oahu, $3.25 neighbor islands >> Partly sunny, showers. High 82, low 72 >> A10
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Wild rideMariota catches his own 
touchdown pass in the 
Titans’ comeback win 
over the ChiefsSPORTS / C7

INSIDE

A matured Manti Te’o has 
learned to treasure the 
playoffs experienceFERD LEWIS / C1 

Charities are worried that 
the tax overhaul will cause 
donations to dry upINSIGHT / F1 
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C lyde Aikau bristles at accusations that his family is 

money-hungry. He insists it’s not about money.

Maybe the problems leading to cancellation of what 

used to be called “The Quiksilver in Memory of Eddie 

Aikau,” among other names, aren’t about greed. But 

they are a lot about money.

This could be just a trial separation of the Aikau family from 

the sponsor that has backed the event from the beginning, back 

in the 1980s. Or maybe it is a signal that the golden age when 

companies that sell surf wear can afford to sponsor contests is 

coming to an end.Regardless, Aikau promises a return of the event named for 

his brother, the ace lifeguard and big-wave surfing champion 

who disappeared in 1978 while swimming for shore, trying to 

help his crewmates of the capsized Hokule‘a.

“The Eddie” is nearly as beloved as Eddie Aikau the man him-

self was, and is. Other than a few folks annoyed by the traffic 

jams it produces on the North Shore, no one wants to see this 

event gone permanently.
But the question remains: Who will pay for it?

“People don’t realize how much it costs to put on a surfing 

event,” said Randy Rarick, who ran the Vans Triple Crown of 

Surfing for more than 30 years. “I think there’s been a reality 

check that this is an expensive endeavor.”

Rarick’s estimate is around $750,000, with the biggest ex-

penses being TV/internet coverage, rights fees and prize 

money. On the revenue side, you can’t sell tickets for a surf 

meet — and, in the case of the Eddie, you don’t even know if the 

By Dave Reardondreardon@staradvertiser.com

The future of the prestigious,
big-wave surfing event ultimately

depends on how it will be funded

EDDIE
GO?

WILLTHE

STILL

A drawn-out legal battle over how 

much families are paid to care for foster 

children is headed to court, where attor-

neys say the dispute could end up cost-

ing the state significantly more than a 

multimillion-dollar settlement that was 

rejected last year by the Legislature.

U.S. District Judge Leslie Kobayashi 

last March approved a tentative deal to 

settle a 2013 class-action lawsuit filed 

against the state Department of Human 

Services, which oversees foster care. 

The lawsuit accused the state of violat-

ing requirements of the federal Child 

Welfare Act that foster-care payments be 

sufficient to cover the cost of providing 

for a child’s basic necessities and that 

the rates be reviewed periodically.

FOSTER CAREGov. Ige seekspay increasesfor caregiversamid legal battleBy Nanea Kalaninkalani@staradvertiser.com

Please see FOSTER, A3

Please see THE EDDIE, A12

Video of interview with Clyde Aikau  

available at staradvertiser.com.

com
com

PHOTO ILLUSTRATION BY MARTHA HERNANDEZ / MHERNANDEZ@STARADVERTISER.COM
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C lyde Aikau bristles at accusations that his family is 

money-hungry. He insists it’s not about money.

Maybe the problems leading to cancellation of what 

used to be called “The Quiksilver in Memory of Eddie 

Aikau,” among other names, aren’t about greed. But 

they are a lot about money.

This could be just a trial separation of the Aikau family from 

the sponsor that has backed the event from the beginning, back 

in the 1980s. Or maybe it is a signal that the golden age when 

companies that sell surf wear can afford to sponsor contests is 

coming to an end.Regardless, Aikau promises a return of the event named for 

his brother, the ace lifeguard and big-wave surfing champion 

who disappeared in 1978 while swimming for shore, trying to 

help his crewmates of the capsized Hokule‘a.

“The Eddie” is nearly as beloved as Eddie Aikau the man him-

self was, and is. Other than a few folks annoyed by the traffic 

jams it produces on the North Shore, no one wants to see this 

event gone permanently.
But the question remains: Who will pay for it?

“People don’t realize how much it costs to put on a surfing 

event,” said Randy Rarick, who ran the Vans Triple Crown of 

Surfing for more than 30 years. “I think there’s been a reality 

check that this is an expensive endeavor.”

Rarick’s estimate is around $750,000, with the biggest ex-

penses being TV/internet coverage, rights fees and prize 

money. On the revenue side, you can’t sell tickets for a surf 

meet — and, in the case of the Eddie, you don’t even know if the 

dreardon@staradvertiser.com

A drawn-out legal battle over how 

much families are paid to care for foster 

children is headed to court, where attor-

neys say the dispute could end up cost-

ing the state significantly more than a 

multimillion-dollar settlement that was 

rejected last year by the Legislature.

U.S. District Judge Leslie Kobayashi 

last March approved a tentative deal to 

settle a 2013 class-action lawsuit filed 

against the state Department of Human 

Services, which oversees foster care. 

The lawsuit accused the state of violat-

ing requirements of the federal Child 

Welfare Act that foster-care payments be 

sufficient to cover the cost of providing 

for a child’s basic necessities and that 

the rates be reviewed periodically.

for caregiversamid legal battleBy Nanea Kalaninkalani@staradvertiser.com

Please see FOSTER, A3

Please see THE EDDIE, A12

Video of interview with Clyde Aikau  

available at staradvertiser.com.PHOTO ILLUSTRATION BY MARTHA HERNANDEZ / MHERNANDEZ@STARADVERTISER.COM
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A N  E D I T I O N  O F 

Three generations of the Nakamotos have ensured that 

Beretania Florist remains a fl ourishing 80-year-old business.

MidWeek O‘ahu | December 13, 2017

The family that blooms together:  (from left) 

Beretania Florist owner and president Celeste 

Nakamoto Farinas, son and marketing director 

Reece Nakamoto Farinas, and mother and past 
owner June Nakamoto.
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UH’s Thomas 
was double 
trouble for 
Cal Poly
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Thomas hopes to rekindle that winning feeling

UH polishes off Poly
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I didn’t really know what to do because I’ve never had a putt on Thursday mean that much. I didn’t know how to react.”
Justin Thomas
On his reaction after making an eagle putt for a 59 in the first round of the Sony Open last year———
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J
ustin Thomas wasn’t quite feeling it last week on Maui, didn’t have that defending champion thing down pat.

At age 24 you’re still find-ing your way out here on the PGA Tour, still trying to deal with conflicting emotions when the golf ball is rolling your way and when it’s not. Like a gambler on his own kind of roll, it’s all about be-ing in the zone, moving along from shot to shot, un-aware of your surroundings, kind of in a daze.

It was like that for Thomas during last year’s opening round of the Sony Open in Hawaii. Fresh off a three-shot win over Hideki Matsuyama at the expansive Plantation Course, Thomas brought his A-game to Oahu and shot a phenomenal 59 with close friends Jordan Spieth and Daniel Berger bearing witness to the en-counter.
When recalling that day, Thomas is a little fuzzy about it. He concedes Spieth showed more emotion than he did after rolling in that last putt for a 59. Spieth did a classic fist pump. Thomas? Not so much.

“I think he was kind of in 

the zone,” Speith said Wednesday prior to today’s opening round of the 20th Sony Open in Hawaii. “I don’t think he knew where he was at the time.”Thomas said after Wednesday’s pro-am, “I didn’t really know what to do because I’ve never had a putt on Thursday mean that much. I didn’t know how to react. I was more worried about trying to make the putt more than anything.”Now, ask a golfer about a bad tournament and like a gambler, he can remember every faulty notion that came his way. Last summer, Thomas missed a chance to win Jack Nicklaus’ tourna-ment at Memorial when he had his A game. And the 2017 PGA Tour player of the year remembers every way-ward shot, putt, swing as if it

By Paul Arnettparnett@staradvertiser.com

FERD

LEWIS

The defending Sony champion reflects on last year’s record 59 and last week’s showing on Maui

Mike Thomas gets a double-double and the Rainbows rely on defense, rebounding and composure to tame the Mustangs

>>   Tee times. C6
———
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Please see HOOPS, C4

T he awestruck look on 6-foot-9 Cal Poly forward Karlis Garoza’s face when Hawaii’s Mike Thomas blocked his shot Wednesday night was priceless.
But, like the second con-secutive double-double Thomas turned in, it figures to be something of a regular occurrence this season as he roams the Big West Con-ference, a man among boys.Wherever he turned — scoring, rebounding, defending and blocking shots — the 6-foot-7 Thomas was the difference in the Rainbow Warriors’ 57-45 home conference opening victory.

Thomas had more trouble with the socks and his first set of shoes, which he soon changed out of in favor of a higher heel pair with glisten-ing gold heels, than anything the Mustangs (6-11) could throw at him, including a double team.
In a league largely devoid of athletic big men, Thomas has been ruling the land-scape, his game-high 22 points raising his confer-ence average to 18.7 points a game in the ’Bows 2-1 start.

Compare that with the 11.5 he was averaging in the nonconference portion of the schedule and you can see why Thomas has the most reasons of anybody on the UH roster to welcome the opening of Big West play.“It’s just the way I like it against them,” Thomas said. 

Late in Wednesday night’s Big West basketball game, the Stan Sheriff Center faith-ful booed vociferously at the officials for a missed turn-over call. It allowed Cal Poly to hit a corner 3 and get within six points of Hawaii, a potentially huge swing.On UH’s next possession, Mike Thomas calmly gath-ered in the ball on a missed Sheriff Drammeh 3 and put it home to reassert control with under two minutes left.

The Rainbow Warriors got the 57-45 victory done in front of 3,145 with some-thing they haven’t always shown this season: compo-sure.
“That was on the clip-board the entire game,” said Thomas, who recorded his second straight double-dou-ble, 22 points and 11 re-bounds. “That word: composure.”

Plus a little defense and rebounding for good mea-sure. UH (11-5, 2-1 BWC) held a second straight oppo-nent under 50 points since giving up 89 in their confer-ence opener at Long Beach State a week ago, and won the boards battle by 11.“I think for a team to shoot 63 percent and outre-bound us by 12, that’s ridic-ulous,” Thomas said of the LBSU game. “That’s not who we are. So, a lot of us are an-gry about that. Still are. I am. It’s time to bounce back.”
UH’s Mike Thomas  went for a shot against Cal Poly in the fi rst half at the Stan Sheriff Center.

CINDY ELLEN RUSSELL / CRUSSELL@STARADVERTISER.COM

KEY: Mike Thomas gets 22 points and 11 rebounds and UH holds the conference’s most prolific 3-point shooting team to 3-for-19 accuracy from behind the arc

NEXT: UC Santa Barbara vs. Hawaii, 8 p.m. Saturday, Stan Sheriff Center. Game follows Long Beach State at UH Wahine, 5:30 p.m. TV: Spectrum Sports (both games). Radio: 1420-AM (men only)

By Brian McInnisbmcinnis@staradvertiser.com

Mike stepped up, 
and obviously, we 
really needed it.”
Eran Ganot
UH coach
———
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Dialysis patients worry over HMSA policy change

DEPARTMENT 

OF HEALTH

Removing 
cesspools
is daunting 
financial 
challenge

Kamehameha official hopeful about settlement talks

Salome Tupou, who is 

suffering from kidney fail-

ure, tearfully described her 

fear of losing access to dial-

ysis treatments when 

Hawaii Medical Service As-

sociation bans charities 

from helping to pay pa-

tients’ medical premiums.

On Feb. 1, HMSA said it 

will stop accepting pay-

ments from nonprofits that 

receive donations from dial-

ysis clinics that treat 

patients whose medical 

premiums are paid for by 

the same charities.

In this case, the Ameri-

can Kidney Fund will no 

longer be able to pay for 

Tupou’s coverage because 

she qualifies for govern-

ment-sponsored health 

plans such as Medicaid, 

which reimburses dialysis 

clinics at a significantly 

lower rate than commercial 

health plans like HMSA.

HMSA said it ends up 

paying as much as $20 mil-

lion a year in excessive and 

unnecessary costs passed 

onto roughly 18,000 mem-

bers facing a 19.8 percent 

rate hike this year. The av-

erage cost for kidney dialy-

sis is $300 to $400 per 

treatment.
“I’m not able to work 

anymore. I don’t know how 

I’m going to pay for my 

medicine and dialysis. I feel 

like it’s not fair for HMSA to 

do this to us because it’s 

hard for us to find better 

coverage to take care of 

us,” said Tupou, a 47-year-

old Kapahulu resident who 

has been on dialysis for 

more than two years. She 

was one of several patients 

who spoke about the policy 

at a news conference 

Wednesday. “Without the 

Kidney (Fund) to help us 

pay for everything like that, 

I don’t know where I’m go-

ing to turn to pay for my 

coverage.”
HMSA spokeswoman 

Elisa Yadao said the insurer 

is “completely committed 

to ensuring that all our 

members get the kind of 

coverage they need and

 access to the treatment 

they need” through an al-

ternate health plan.

“We regret any anxiety 

these dialysis patients may 

be feeling right now,” she 

said. “The last thing these 

poor people need is to 

worry about what’s going 

to happen to them.”

HMSA said 100 of the 

115 people who will be af-

fected by the policy change 

next month already have 

secondary or alternate in-

surance coverage.

“So they’re going to be 

fine. They will have access 

to care and very little tran-

sition issues,” Yadao said, 

adding that the insurer will 

help the remaining 15 peo-

ple transition into new 

plans.
Steve Pirri, president of 

U.S. Renal Care Inc., said 

HMSA is discriminating 

K
amehameha Schools 

has presented a 

“strong, substantial” 

financial offer in hopes of 

settling a lawsuit in which 

more than 30 former stu-

dents accused a psychiatrist 

of sexually abusing them de-

cades ago, the institution’s 

chairman said Wednesday.

But a lawyer for the plain-

tiffs disputed the characteri-

zation of the offer.

Micah Kane, who heads 

Kamehameha’s board of 

trustees, said he was “hope-

ful” as a second round of 

mediation sessions began 

Wednesday in an attempt to 

settle the 2016 lawsuit.

“Everybody’s come to the 

table in the spirit of trying to 

come to an agreement,” 

Kane told the Honolulu 

Star-Advertiser.

He said more than one of-

fer has been presented and 

described the current one 

as substantial. Kane de-

clined to be more specific.

Mark Davis, an attorney 

for the plaintiffs, disputed 

Kane’s description.

“We are legally prohibited 

from discussing the 

amounts offered in media-

tion, but we disagree with 

his characterization,” Davis 

said in a statement. “None-

theless, we hope they even-

tually will step up to the 

plate and do what is right.”

A first round of mediation 

talks last year was unsuc-

cessful, and the case cur-

rently is scheduled to go to 

trial in June.
But since the last talks 

ended, Kamehameha has re-

ceived widespread criticism, 

By Kristen Consillio

kconsillio@staradvertiser.com

By Rob Perez
rperez@staradvertiser.com

A lawyer representing abused former students 

disagrees the schools’ offer is “substantial”

Please see DIALYSIS, B3
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Ending the environmental 

threat that cesspools pose to 

Hawaii’s drinking and surface 

waters presents an enor-

mous challenge — even with 

more than 30 years’ notice.

That’s what state lawmak-

ers learned Wednesday 

during an informational 

briefing about a new state 

Department of Health report 

describing the scope of the 

problem and naming areas 

where priority should be 

given for removing cess-

pools.
The Legislature acknowl-

edged the problem last year 

when it approved Act 125, 

requiring the elimination of 

all cesspools by 2050. Law-

makers also offered income 

tax credits to help with the 

upgrades.
Roughly 88,000 cesspools 

are found in Hawaii — more 

than any other state — and 

every day they release an 

estimated 53 million gallons 

of raw sewage into the 

ground, representing a sig-

nificant risk to the environ-

ment, either as a threat to 

drinking water or by seeping 

into streams and coastal wa-

ters, according to the de-

partment’s report.

The report identifies 

14 priority areas where up-

grades are needed, led by 

Kahaluu on Oahu and Up-

country Maui areas, and es-

timated it would cost about 

$1.75 billion, or about 

$20,000 for each cesspool, 

to fix the problem.

But it’s unlikely many 

homeowners with cesspools 

will be able to afford the up-

grades, and county govern-

ments may not be in a 

position to financially sup-

port the effort, lawmakers 

were told Wednesday.

For example, some 

300 people from Upcountry 

Maui attended an informa-

tional meeting with the de-

partment Tuesday night. 

By Timothy Hurley

thurley@staradvertiser.com

Everybody’s come 

to the table in the 

spirit of trying to 

come to an 

agreement.”

Micah Kane

Kamehameha Schools board 

of trustees

———

DENNIS ODA / DODA@STARADVERTISER.COM

Dialysis patient Salome 

Tupou was in tears 

Wednesday as she spoke 

about her fear of losing 

access to dialysis 

treatments due to a new 

HMSA policy, at a news 

conference at St. 

Elizabeth Church. 

Behind her were social 

workers and nurse 

managers.

CINDY ELLEN RUSSELL / CRUSSELL@STARADVERTISER.COM 

Ramping up the fun

Keiki lined up along the Sand Island boat ramp on Wednesday following an afternoon dip in the water.

———

Thomas hopes to rekindle that winning feeling

UH polishes off Poly

57
HAWAII

45
CAL POLY

J
ustin Thomas wasn’t quite feeling it last week on Maui, didn’t have that defending champion thing down pat.

At age 24 you’re still find-ing your way out here on the PGA Tour, still trying to deal with conflicting emotions when the golf ball is rolling your way and when it’s not. Like a gambler on his own kind of roll, it’s all about be-ing in the zone, moving along from shot to shot, un-aware of your surroundings, kind of in a daze.

It was like that for Thomas during last year’s opening round of the Sony Open in Hawaii. Fresh off a three-shot win over Hideki Matsuyama at the expansive Plantation Course, Thomas brought his A-game to Oahu and shot a phenomenal 59 with close friends Jordan Spieth and Daniel Berger bearing witness to the en-counter.
When recalling that day, Thomas is a little fuzzy about it. He concedes Spieth showed more emotion than he did after rolling in that last putt for a 59. Spieth did a classic fist pump. Thomas? Not so much.

“I think he was kind of in 

the zone,” Speith said Wednesday prior to today’s opening round of the 20th Sony Open in Hawaii. “I don’t think he knew where he was at the time.”Thomas said after Wednesday’s pro-am, “I didn’t really know what to do because I’ve never had a putt on Thursday mean that much. I didn’t know how to react. I was more worried about trying to make the putt more than anything.”Now, ask a golfer about a bad tournament and like a gambler, he can remember every faulty notion that came his way. Last summer, Thomas missed a chance to win Jack Nicklaus’ tourna-ment at Memorial when he had his A game. And the 2017 PGA Tour player of the year remembers every way-ward shot, putt, swing as if it

By Paul Arnettparnett@staradvertiser.com

The defending Sony champion reflects on last year’s record 59 and last week’s showing on Maui

Mike Thomas gets a double-double and the Rainbows rely on defense, rebounding and composure to tame the Mustangs
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Late in Wednesday night’s Big West basketball game, the Stan Sheriff Center faith-ful booed vociferously at the officials for a missed turn-over call. It allowed Cal Poly to hit a corner 3 and get within six points of Hawaii, a potentially huge swing.On UH’s next possession, Mike Thomas calmly gath-ered in the ball on a missed Sheriff Drammeh 3 and put it home to reassert control with under two minutes left.

The Rainbow Warriors got the 57-45 victory done in front of 3,145 with some-thing they haven’t always shown this season: compo-sure.
“That was on the clip-board the entire game,” said Thomas, who recorded his second straight double-dou-ble, 22 points and 11 re-bounds. “That word: composure.”

Plus a little defense and rebounding for good mea-sure. UH (11-5, 2-1 BWC) held a second straight oppo-nent under 50 points since giving up 89 in their confer-ence opener at Long Beach State a week ago, and won the boards battle by 11.“I think for a team to shoot 63 percent and outre-bound us by 12, that’s ridic-ulous,” Thomas said of the LBSU game. “That’s not who we are. So, a lot of us are an-gry about that. Still are. I am. It’s time to bounce back.”

KEY: Mike Thomas gets 22 points and 
 Mike Thomas gets 22 points and 11 rebounds and UH holds the conference’s 

11 rebounds and UH holds the conference’s most prolific 3-point shooting team to 
most prolific 3-point shooting team to 3-for-19 accuracy from behind the arc
3-for-19 accuracy from behind the arc

NEXT: UC Santa Barbara vs. Hawaii, 8 p.m. Saturday, Stan Sheriff Center. Game follows Long Beach State at UH Wahine, 5:30 p.m. TV: Spectrum Sports (both games). Radio: 1420-AM (men only)

By Brian McInnisbmcinnis@staradvertiser.com

Mike stepped up, 
and obviously, we 
really needed it.”
Eran Ganot
UH coach
———

Please see

ulous,” Thomas said of the LBSU game. “That’s not who we are. So, a lot of us are an-gry about that. Still are. I am. It’s time to bounce back.”
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Dialysis patients worry over HMSA policy change

Kamehameha official hopeful about settlement talks

lower rate than commercial 

health plans like HMSA.

HMSA said it ends up 

paying as much as $20 mil-

lion a year in excessive and 

unnecessary costs passed 

onto roughly 18,000 mem-

bers facing a 19.8 percent 

rate hike this year. The av-

erage cost for kidney dialy-

sis is $300 to $400 per 

treatment.
“I’m not able to work 

anymore. I don’t know how 

I’m going to pay for my 

medicine and dialysis. I feel 

like it’s not fair for HMSA to 

do this to us because it’s 

hard for us to find better 

coverage to take care of 

us,” said Tupou, a 47-year-

old Kapahulu resident who 

has been on dialysis for 

more than two years. She 

was one of several patients 

who spoke about the policy 

at a news conference 

Wednesday. “Without the 

Kidney (Fund) to help us 

pay for everything like that, 

I don’t know where I’m go-

ing to turn to pay for my 

coverage.”
HMSA spokeswoman 

Elisa Yadao said the insurer 

is “completely committed 

to ensuring that all our 

members get the kind of 

coverage they need and

 access to the treatment 

they need” through an al-

ternate health plan.

“We regret any anxiety 

these dialysis patients may 

be feeling right now,” she 

said. “The last thing these 

poor people need is to 

worry about what’s going 

to happen to them.”

HMSA said 100 of the 

115 people who will be af-

fected by the policy change 

next month already have 

secondary or alternate in-

surance coverage.

“So they’re going to be 

fine. They will have access 

to care and very little tran-

sition issues,” Yadao said, 

adding that the insurer will 

help the remaining 15 peo-

ple transition into new 

plans.
Steve Pirri, president of 

U.S. Renal Care Inc., said 

HMSA is discriminating 

tion, but we disagree with 

his characterization,” Davis 

said in a statement. “None-

theless, we hope they even-

tually will step up to the 

plate and do what is right.”

A first round of mediation 

talks last year was unsuc-

cessful, and the case cur-

rently is scheduled to go to 

trial in June.
But since the last talks 

ended, Kamehameha has re-

ceived widespread criticism, 

Please see DIALYSIS, B3

Please see TALKS, B3
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Everybody’s come 

to the table in the 

spirit of trying to 

come to an 

agreement.”

Micah Kane

Kamehameha Schools board 

of trustees

———

DENNIS ODA / DODA@STARADVERTISER.COM

Dialysis patient Salome 

Tupou was in tears 

Wednesday as she spoke 

about her fear of losing 

access to dialysis 

treatments due to a new 

HMSA policy, at a news 

conference at St. 

Elizabeth Church. 

Behind her were social 

workers and nurse 

managers.

CINDY ELLEN RUSSELL / CRUSSELL@STARADVERTISER.COM 

Keiki lined up along the Sand Island boat ramp on Wednesday following an afternoon dip in the water.

If Hawaii were to spur 

the development of 33,000 

additional new homes be-

tween now and 2025 to ad-

dress the state’s housing 

shortage, that extra eco-

nomic activity would in-

crease the number of 

construction jobs by 

13 percent and boost the 

gross state product by 

more than 0.5 percent, ac-

cording to a University of 

Hawaii economist.

Carl Bonham, executive 

director of the University 

of Hawaii Economic Re-

search Organization, said 

the housing shortage in Ha-

waii can be seen as an “op-

portunity” rather than a 

“crisis,” but cautioned that 

building so many more 

homes will require the 

state and counties to re-

think the ways they regu-

late development.

“If you built as much 

housing as we need, it 

would have a positive im-

pact on the economy,” Bon-

ham said. “It would create 

more jobs, it would raise 

incomes and it would help 

to stabilize home values 

and rents to keep them 

from rising as fast as they 

will otherwise.”

He added, “We probably 

ought to behave like it’s a 

crisis, and then it becomes 

an opportunity.”

In a briefing for lawmak-

ers at the state Capitol on 

Tuesday, Bonham warned 

that developing new 
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Housing push would 

give boost to state’s 

economy, expert says

By Kevin Dayton
kdayton@staradvertiser.com

J
ust another day at Kilauea 

Volcano: Eruptions con-

tinue at the summit and at 

the Puu Oo vent. While 

the ocean spigot is turned 

off for the moment, lava is still roll-

ing across the higher terrain.

Currently it poses no threat to Ha-

waii island communities.

Thirty-five years ago today, 

Kilauea Volcano sprang to life as 

several fissures broke out on the 

East Rift Zone. Over the next three 

years, a series of 44 fountains built 

what became known as Puu Oo.

In all since Jan. 3, 1983, Kilauea has 

covered more than 55 square miles 

of land, added 443 acres of land to 

the island’s southeastern coast, de-

stroyed 215 structures and buried 

nearly nine miles of highway with 

lava as thick as 115 feet, according to 

the Hawaiian Volcano Observatory.

“What sets it apart from other 

eruptions is the longevity,” said 

Daniel Akaka Jr., director of cultural 

affairs at Mauna Lani Bay Hotel & 

Bungalows, who witnessed the 

early-1983 fountaining from Hirano 

Store in Glenwood. “This is a part of 

nature that is very much alive and 

fresh. Pele continues to build, con-

tinues to take, but she gives back. 

She renews.”

By June 1983 the eruption had 

narrowed to a single event that pro-

duced spectacular lava fountains.

Scientists admit they thought the 

eruption would end long ago, but 

with surprise and delight have 

reaped the bonanza of research that 

ensued.
“It has been virtually a unique op-

portunity to look at the same erup-

tion over an extended period,” said 

Michael Garcia, a University of Ha-

waii volcanology professor, by tele-

phone Tuesday. “No Hawaiian 

eruption, historically, has been this 

extended.”

The eruption of Kilauea Volcano began 35 years ago today. Pic-

tured above is the eruption at the volcano’s Puu Oo vent in 1983.

By Jim Borg
jborg@staradvertiser.com

Please see KILAUEA, A7

KILAUEA ERUPTION   35 YEARS LATER

Over the years the eruption has destroyed homes, formed

new land and created a unique opportunity for research
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CAMBRIA QUARTZ SLABS

S
ince its establishment in 2001, Oahu 
Publications, Inc. has emerged as 
Hawaii’s major media company. OPI’s 
flagship publication, the Honolulu 
Star-Advertiser, was established in 

2010 when OPI purchased The Honolulu Advertiser 
from Gannett Corp. and merged it with its own 
newspaper, the Honolulu Star-Bulletin, to become 
the Honolulu Star-Advertiser.

OPI publishes a diverse group of products 
including MidWeek Oahu and Kauai, tgif, Dining 
Out, Street Pulse, Hawaii Renovation, Ho’okele-Pearl 
Harbor-Hickam News, Hawaii Tribune-Herald and 
West Hawaii Today on Hawaii Island, The Garden 
Island on Kaua‘i and Big Island TV Week. OPI also 
produces specialty products including HILuxury 
Magazine, Waikiki Magazine, Ko Olina, Kahala 
Life, 101 Things To Do, Disney

®

 Aulani, Aloha 
Hilton Hawaiian Village, Aloha Hilton Waikoloa 
Village,   Trump Ho‘okipa, Castle Resorts & Hotels 
Ho‘onaunea, Go Kailua Magazine, Go Kapolei 
Magazine, Drive Magazine, staradvertiser.com, 
Hawaii.com and Honolulupulse.com. OPI’s Direct 
Mail Division, OPI Direct Mail, has been one of 
Hawaii’s largest full-service mailers for over 30 years.

No other media source comes close to reaching 
as many Hawaii consumers. OPI’s diverse product 
portfolio allows advertisers to reach masses, zero in 
on a specific zip code or target specific niche markets.

OPI’s state-of-the-art manroland offset printing 
press, the RegioMAN, can print at speeds up to 
70,000 papers per hour while producing the 
highest-quality cold-set printing in Hawaii. The press 
gives crisp, clean text and sharp color reproduction 
on newsprint, and can print as many as 48 full-color 
pages. This allows OPI to offer a full spectrum of 
color printing services and full direct-mail options.

PERSONNEL

President & Publisher
Dennis Francis .................... (808) 529.4702
dfrancis@staradvertiser.com

Chief Revenue Officer
J. David Kennedy ............... (808) 529.4818
dkennedy@staradvertiser.com

Vice President / Digital Media
Troy Fujimoto .................... (808) 695.6322
tfujimoto@staradvertiser.com 

Vice President / Circulation
Aaron Kotarek ................... (808) 695.6318
akotarek@staradvertiser.com 

Vice President / Advertising 
Patrick Klein ...................... (808) 529.4842
pklein@staradvertiser.com 

Reach

Honolulu Star-Advertiser: 

6-day cume 453,450 (58% of) Oahu adults

Daily average-issue circulation 115,561

Daily average-issue reach 264,533 (34% of) Oahu adults

Sunday average-issue circulation 131,940

Sunday average-issue reach 345,351 (44% of) Oahu adults

StarAdvertiser.com: 

7-day reach 109,686 (14% of) Oahu adults

30-day reach 156,739 (20% of) Oahu adults

Monthly page views 12,414,982 worldwide

Monthly unique visitors 1,421,993 worldwide

Print and Online combined: 

7-day print and 7-day online 481,443 (61% of) Oahu adults

7-day print and 30-day online 495,094 (63% of) Oahu adults
Sources: Circulation - AAM Consolidated Media Report 2016 
Reach: Nielsen-Scarborough 2017 Release 2   
Page views, unique visitors - Google Analytics January 2018

About Us

Vice President / Business 
Development & Regional Sales
Jay Higa ................................ (808) 529.47  12
jhiga@staradvertiser.com

Director of Advertising 
Darin Nakakura ................. (808) 529.4726
dnakakura@staradvertiser.com

FOR NATIONAL ADVERTISING:

Director of Sales & Marketing
Linda Woo ............................ (808) 529.4355
lwoo@staradvertiser.com 
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2018 Star-Advertiser Retail Rates

Hoping All Of Your Dreams Come True.Merry Christmasfrom all of us at HK Construction!
Visit us at HKChawaii.com

Licensed and Insured

 AN ADVERTISING SUPPLEMENT PUBLISHED BY OAHU PUBLICATIONS, INC.  |  ALL RIGHTS RESERVED

DECEMBER 24, 2017  |  HAWAIIRENOVATION.STARADVERTISER.COM  |  AN EDITION OF

’Tis the season to turn that dream renovation you’ve been wanting for the whole family into reality with a little help from Atlas Construction.
See page 3

HOME
At Last

AN EDITION OF

Zippy’s trainer 
Christyn Cabahit offers 
up a host of holiday 
fare for the taking. 

DECEMBER 17-23, 2017

Once again, 
Zippy’s 
Restaurants has 
made it easy to 
deck the halls 
with all the pupu 
platters and New 
Year’s specials 
that you’ve been 
craving. 
SEE PAGE 8
LAWRENCE 
TABUDLO PHOTO

HOLIDAY GIFT CARD

COSTCO IWILEI COMPLEX801 Dillingham Blvd., Suite 103 • Honolulu, HI 96817 www.yellowcabpizzahawaii.com

 BUY $25 GIFT CARD GET 
$5.00 COUPON

CALL (808) 888-6200WAIPAHU 94-300 Farrington Hwy., Ste. F-1 • 676-1504   |   HONOLULU 801 Dillingham Blvd., Ste. 108 • 599-5033

Share the gift this

Holiday Season
Buy a $50 Gift Card

andGet a $10 Bonus Gift Card*FOR PURCHASES THROUGH DECEMBER 31, 2017

FOR ONLINE ORDERING DOWNLOAD OUR APP: maxsrestaurantNA

Holiday Party
Packages
Available

500 Ala Moana Boulevard, Suite 7-500
Honolulu  |  Hawaii 96813

staradvertiser.com  |  midweek.com

Open  $131  $163  $170  $37  

$10,000   $107  $114  $119  $28  

$25,000   $100  $108  $112  $28  

$50,000   $91  $102  $106  $26  

$85,000   $83  $92  $102  $26  

$125,000   $79  $88  $91  $24  

$250,000   $71  $82  $89  $22 

 

Star-Advertiser Retail Rates
Retail Column Inch Rates

  Investment Mon-Tue Wed-Thurs  Color Rate
  Level Sat Fri Sunday per inch

 30”-79” $104  $118 

 80”-144” $95  $111 

  Total Black   
  Inches & White Color 

Akamai  Bulk Prime (Friday & Sunday)
5 ads or less in 28 days, no more than 1 change

 30”-79” $98  $113 

 80”-144” $90  $109 

  Total Black   
  Inches & White Color 

Akamai Bulk (Monday-Thursday & Saturday)
5 ads or less in 28 days, no more than 1 change

 $79  $88  $91  $24  

Star-Advertiser Non-Profit Rates
Retail Column Inch Rates

  Mon-Tue Wed-Thurs  Color Rate
  Sat Fri Sunday per inch

 Open $170  $200 

 26X $107  $129 

  26x w/3 Ala Carte Stories $150  $154 

 52X $99  $108

 Dining Out &  Black  
  TGIF Combo & White Color 

Dining Out Rates

 Open $129  $157 

 26X $85  $105 

 52X $69  $84 

 Dining Out or  Black  
  TGIF Only & White Color 

Pick up your ad into MidWeek’s Good Food section 
for just $78 pci Full Color or $68 pci Black & White 
& reach 512,853 Oahu adults in total.

Minimum ad size 4”. All Combos include TGIF Where to Dine, Dining Out, Dining Out Directory 
and Online at Dining.Staradvertiser.com. Week starts with Friday issue.

 4” Minimum Color Rate Features 
  Ad Size Per Inch Included 

 52X $71  (10) Inside advertorial

   (1) Front cover feature

   (1) Back cover feature
   Text code feature

 8” Minimum Color Rate Features 
  Ad Size Per Inch Included 

*Contact your Account Executive today 
for all your added value features!

Hawaii Renovation Rates

 Open $146  

 26X $85  (5) Inside advertorial

 52X $79  (12) Inside advertorial 
   and text code features
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2018 Preprint Insert Rates

Central – Zone 1

Central – Zone 2

Central – Zone 3

Central – Zone 4

Windward– Zone 6

Windward– Zone 6

West – Zone 5

Kahuku
96731

Laie
96762

Hauula
96717

Kaaawa
96730

Kaneohe
96744

Haleiwa
96712

Wahiawa
96786

Punchbowl
96813

Waialua
96791

Waianae
96792

Kunia
96759

Mililani
96789

Kapolei
96707

Waipahu
96797

Pearl City
96782

Ewa Beach
96706

Kailua
96734

Waimanalo
96795

Hawaii Kai
96825

Aina Haina /
Kahala
96821

Kalihi
96819

Salt Lake
96818

Ala Moana
96814

Moiliili /
University
96826

Waikiki
96815

Kaimuki /
Waialae
96816

Nuuanu
96817

Manoa /
Makiki
96822

Aiea
96701

20,000 - 74,999 $16 cpm

75,000 - full run $11 cpm

 Zoning Premium Charge

HOLIDAYS - Sunday rates apply for holidays. All rates are net and subject to Hawaii’s general excise tax of 4.712 percent. 
Thanksgiving and Christmas will use Sunday distribution totals and full run only.

  Single Sheets $104  $120  $89  $105  $76  $88 

2 Pages 4 Pages $122  $141  $108  $125  $93  $108 

4 Pages 8 Pages $141  $161  $127  $144  $111  $128 

6 Pages 12 Pages $159  $182  $145  $164  $130  $147 

8 Pages 16 Pages $176  $202  $164  $183  $148  $167     

10 Pages 20 Pages $195  $223  $182  $202  $167  $187 

12 Pages 24 Pages $214  $244  $200  $222  $186  $206 

14 Pages 28 Pages $233  $265  $218  $242  $203  $225 

16 Pages 32 Pages $250  $285  $237  $261  $222  $245 

18 Pages 36 Pages $269  $305  $255  $257  $240  $265 

Star-Advertiser Preprint Insert Rates 
CPM

  Standard Tab Daily Sunday   Daily  Sunday Daily Sunday

  OPEN 13X 52X 
 

Central - Zone 1

Aiea
Pearl City
Wahiawa
Mililani

Central - Zone 2

Punchbowl
Ala Moana
Waikiki
Moiliili / University

Central - Zone 3

Nuuanu
Salt Lake
Kalihi

East - Zone 4

Kaimuki / Waialae
Aina Haina / Kahala
Makiki / Manoa
Hawaii Kai

West - Zone 5

Ewa Beach / Kunia
Kapolei
Waipahu
Waianae

Windward - Zone 6

Haleiwa
Hauula
Kaaawa
Kahuku
Kailua
Kaneohe
Laie
Waialua
Waimanalo

Pricing for preprints larger than 18-page Standard or 36-page Tabloid are available. 
Please contact your Account Executive. 
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2018 Preprint Distribution

GENERAL INFORMATION

500 Ala Moana Boulevard, Suite 7-500
Honolulu  |  Hawaii 96813

staradvertiser.com  |  midweek.com

Wednesday/Friday Full Run 140,542
Full Run Sunday 140,627

Daily Full Run  Wednesday/Friday Sunday

Total: Zones 1-6   100,539   105,007 

Oahu Single copy   25,687   27,527  

Oahu NIE   8,042   2,341 

Sub-Total: Oahu   134,268   134,875 

Neighbor Islands   6,274   5,752 

TOTAL: Daily Full Run   140,542   140,627 

Star-Advertiser includes 2% spoilage.
Sunday Star-Advertiser - full run only. Last updated on 1/1/18

     Wednesday/Friday Sunday Zone
    Zone Circulation Circulation
     
Zone 1 96701 Aiea   5,759   5,922 
  96782 Pearl City   5,383   5,530 
  96786 Wahiawa   2,150   2,258 
  96789 Mililani   7,487   7,749 
  Total: Zone 1   20,779   21,459 

Zone 2 96813 Punchbowl   5,109   5,247 
  96814 Ala Moana   2,658   2,770 
  96815 Waikiki   2,806   2,883 
  96826 Moiliili / University   3,118   3,221 
  Total: Zone 2   13,691   14,121 

Zone 3 96817 Nuuanu   5,255   5,483 
  96818 Salt Lake   3,563   3,752 
  96819 Kalihi   3,508   3,778 
  Total: Zone 3   12,326   13,013 

Zone 4 96816 Kaimuki / Waialae   7,417   7,716 
  96821 Aina Haina / Kahala   3,677   3,758 
  96822 Makiki / Manoa   5,798   6,096 
  96825 Hawaii Kai   5,282   5,512 
  Total: Zone 4     22,174   23,082 

Zone 5 96706 Ewa Beach / 96759 Kunia   4,507   4,889 
  96707 Kapolei   3,386   3,726 
  96792 Waianae   2,631   2,783 
  96797 Waipahu   5,307   5,561 
  Total: Zone 5   15,831   16,959 

Zone 6 96712 Haleiwa   485   503 
  96717 Hauula   281   300 
  96730 Kaaawa   97   101 
  96731 Kahuku   189   232 
  96734 Kailua   5,781   5,901 
  96744 Kaneohe   7,266   7,476 
  96762 Laie   210   262 
  96791 Waialua   614   641 
  96795 Waimanalo   815   957 
  Total: Zone 6   15,738   16,373 

Total: ZONES 1-6    100,539   105,007  
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Exclusive dealer of Ali‘i Extreme Windows
• Innergy Reinforcement• Comfort*Core Foam Fill

      • Lower U-Value      • Sound Package
• Aluma*Force Screen• Lifetime Warranty

671-0808 or 383-7233 to schedule a FREE ESTIMATE 

91-489 Komohana St. #B, Kapolei, HI 96707  |  trustwindowshawaii.com

WIN A VACATIONS HAWAII TRIP FOR 2 TOLAS VEGASQualify with a FREE Estimate.No purchase necessary. ENTER ONLINEtrustwindowshawaii.com
Expires 12/31/17

*Minimum of 8 windows, 800 UI - Ali‘i Extreme line by ANLIN Windows.

Manufacturers direct discounts. Cannot be combined with other promotions.

No signed sales or cancels prior to 12/13/17. Expires 12/20/17.
2013

Better Business Bureau Accredited

Mario Garcia, General Manager

Up to 30% OFF
Lic# C-30910

HOLIDAY SEASONSAVINGS

HAWAI‘I’S FAVORITE NEWSPAPER  |  Postal Customer 
Vol. 34, No. 22 | Anthony Consillio photo
aconsillio@midweek.com

A N  E D I T I O N  O F 

Three generations of the Nakamotos have ensured that 
Beretania Florist remains a fl ourishing 80-year-old business.

MidWeek O‘ahu | December 13, 2017

The family that blooms together:  (from left) 
Beretania Florist owner and president Celeste 

Nakamoto Farinas, son and marketing director 
Reece Nakamoto Farinas, and mother and past owner June Nakamoto.

VOLUME 4 • DECEMBER 13, 2017

2017

HOLIDAYGIFT GUIDE

WIN A TRIP FOR 2 TO LAS VEGAS! 
ENTRY FORM INSIDE!

S E E  I N S I D E F O R  O U R H O L I D AY  G I F T  G U I D E

2018 MidWeek Retail Rates

 Open  $171  $37  
 $10,000   $124  $28  
 $25,000   $116  $28  
 $50,000   $108 $26  
 $85,000   $102  $26  
 $125,000   $98  $24  
 $250,000   $89  $22  

MidWeek Retail Rates
Retail Column Inch Rates

  Investment Per Column Inch Color Rate 
 Level (PCI) per inch

500 Ala Moana Boulevard, Suite 7-500
Honolulu  |  Hawaii 96813

staradvertiser.com  |  midweek.com

New Century Schoolbook bold (scaled H 73.6)

MidWeek Non-Profit Rates
Retail Column Inch Rates

 $98  $24  

  Black & Color Rate 
 White per inch

  Single Sheets $122  $108  $91 

2 Pages 4 Pages $141  $125  $110 

4 Pages 8 Pages $159  $143  $129 

6 Pages 12 Pages $176  $161  $147 

8 Pages 16 Pages $195  $180  $166 

10 Pages 20 Pages $214  $197  $184 

12 Pages 24 Pages $233  $216  $202 

14 Pages 28 Pages $250  $235  $221 

16 Pages 32 Pages $269  $252  $239 

18 Pages 36 Pages $288  $271  $257 

MidWeek Preprint Insert Rates CPM

  Standard Tab  OPEN 13X 52X 

20,000 - 74,999 $16  cpm

75,000 - full run $11  cpm

 Zoning Premium Charge

All rates are net and subject to Hawaii’s general excise tax of 4.712 percent.

About MidWeek
MidWeek is celebrating over 30 years in Hawaii, a proud testament to its power of 
reaching almost every household on Oahu. MidWeek is distributed at no charge to 
267,859 households on Oahu every Wednesday and is the advertising vehicle for the 
majority of Oahu’s grocers/supermarkets. According to Nielsen-Scarborough, 374,633 
Oahu adults read MidWeek every month. This community paper provides a powerful 
reach for all businesses, small or large. MidWeek gets results.

Reach

MidWeek: 

MidWeek average-issue distribution 267,859

MidWeek 4-issue reach 374,633 (48% of) Oahu adults

MidWeek and Star-Advertiser: 

7-day print reach 556,055 (71% of) Oahu adults

7-day print and 7-day staradvertiser.com 574,611 (73% of) Oahu adults

7-day print and 30-day staradvertiser.com 582,109 (74% of) Oahu adults
Sources: Distribution - AAM Consolidated Media Report 2016 
Reach: Nielsen-Scarborough 2017 Release 2
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2018 MidWeek Preprint Distribution

Kahuku
96731

Laie
96762

Hauula
96717

Kaaawa
96730

Kaneohe
96744

Haleiwa
96712

Wahiawa
96786

Punchbowl
96813

Waialua
96791

Waianae
96792

Kunia
96759

Mililani
96789

Kapolei
96707

Waipahu
96797

Pearl City
96782

Ewa Beach
96706

Kailua
96734

Waimanalo
96795

Hawaii Kai
96825

Aina Haina /
Kahala
96821

Kalihi
96819

Salt Lake
96818

Ala Moana
96814

Moiliili /
University
96826

Waikiki
96815

Kaimuki /
Waialae
96816

Nuuanu
96817

Manoa /
Makiki
96822

Aiea
96701

500 Ala Moana Boulevard, Suite 7-500
Honolulu  |  Hawaii 96813

staradvertiser.com  |  midweek.com

New Century Schoolbook bold (scaled H 73.6)

MidWeek 
is zoned by zip code

96701 Aiea  12,631 

96782 Pearl City  11,545 

96786 Wahiawa  9,187 

96789 Mililani  16,934 

96813 Punchbowl  9,290 

96814 Ala Moana  7,349 

96815 Waikiki  11,149 

96826 Moiliili / University  9,600 

96817 Nuuanu  16,880 

96818 Salt Lake  12,480 

MidWeek Preprint Distribution

TOTAL:  274,172 

96819 Kalihi  9,421 

96816 Kaimuki  15,504 

96821 Aina Haina / Kahala  6,584 

96822 Makiki / Manoa  14,181 

96825 Hawaii Kai  9,490 

96706/ 
96759  Ewa Beach / Kunia  17,560 

96707 Kapolei  10,944 

96797 Waipahu  17,405 

96792 Waianae  11,809 

MidWeek preprint distribution includes 2% spoilage.

96712 Haleiwa  2,117 

96717 Hauula  1,750 

96730 Kaaawa  662 

96731 Kahuku  1,162 

96734 Kailua  14,733 

96744 Kaneohe  17,686 

96762 Laie  936 

96791 Waialua  2,458 

96795 Waimanalo  2,725 
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2018 Insert and Shipping / Receiving 

SPECIFICATIONS AND DEADLINES

 1.  Insert pallets should be clearly labeled with the product name, total 
quantity, amount per skid or box, the total amount of skids and the 
insertion date.

 2. If inserts are re-packaged, they should be re-packaged in the original  
  form sent by the printer (same number of pallets, same amount   
  on pallet, same number in a bundle, etc.)

 3. Inserts should be packaged by insert date.  If a product is running
  multiple dates, then it should be separated as such.

 4. Inserts need to be at least .005” thick. Thinner sheets will often 
  stick together causing “multiples.”

 5. Different inserts should NEVER be packaged on the same pallet.
  Verifying the count may be extremely difficult without removing all
  the bundles or boxes.

 6. Insert bundles should not be tied (strapped) if possible. Strapping
  causes the product to curl and can make it difficult to feed into the
  insert machine. 

 7. No more than two turns (compensating stacks) per bundle would be
  optimum. Additional turns make it more difficult for the inserter to
  feed the machine.

 8. Inserts should be stacked flat and not standing on edge.

 9. Deadlines 
  a. Insertion orders due 21 days prior to publication.
  b. Inserts due 14 days prior to publication.

 10. Receiving 
  Hours are Monday-Friday from 8 am to 3 pm. (HST) 
  Closed Holidays.
  
  Honolulu Star-Advertiser
  4545 Kapolei Parkway
  Kapolei, HI 9670  7
  808.690.8833

Contact:
Jim Paule
Packaging & Assembly Manager
808.690.8848
jpaule@staradvertiser.com

FSI Specifications:  

The Star-Advertiser uses a 44” web width for all printed products. 

Inserts

Width: Measured along the spine   Minimum 3”
  Maximum 11”

Height: Measured perpendicular to spine   Minimum 4”
    Maximum 10.5”

Pagination: Broadsheet   Minimum 4 pages
  Maximum 96 pages

Pagination: Tabloid Minimum 4 Pages
 Maximum 120 Pages

Pagination: Single Sheet Minimum .005”*

*4 page tabs and higher must also be at least  .005” thick.

Since MidWeek is a publication delivered by the USPS (Postal Service), 
all inserts must fit within product. No part of any insert may protrude 
from the jacket. (The Postal Service uses the term “Host” in reference to 
the jacket.) Thus, these specifications; 11” along the spine (height for a 
tab insert) and 10.5” perpendicular to the spine (width for a tab insert), 
MUST NOT BE EXCEEDED. If any dimension of an insert exceeds this 
specification, it must be quarterfolded prior to insertion.

Additional Notes:
Offset stock can have a different thickness than glossy stock for the 
same paper weight. Color Express inserts are usually printed on 
60# stock. 60# offset stock measures  45” thick while 60# glossy 
(or enamel) stock is only  3” of an inch – a huge difference (50%).

LATE FEES
Late delivery of any pre-printed inserts will need prior approval. Contact 
your sales representative for delivery extension dates. All pre-printed 
inserts delivered after deadline will be assessed at $1,500 late fee per 
publication, if inserts are delivered after the agreed extension date, a 
$200 a day surcharge will be imposed per publication. Tax will also be 
added to the surcharge.

500 Ala Moana Boulevard, Suite 7-500
Honolulu  |  Hawaii 96813

staradvertiser.com  |  midweek.com
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2018 Deadlines / Closing Times

500 Ala Moana Boulevard, Suite 7-500  |  Honolulu  |  Hawaii 96813
staradvertiser.com  |  midweek.com

DEADLINES & GENERAL INFORMATION

   Order Deadline     
   & Materials requiring  Camera-Ready     
Publication Day Sections in-house production PDF/X-1a Digital Files** Classified Liner 

Monday Classifieds Wednesday 6pm Thursday 5pm Friday 12noon

  Main News  Wednesday 6pm Thursday 5pm -

Tuesday Classifieds Thursday 6pm Friday 5pm Monday 4:45pm

  Main News Thursday 6pm Friday 5pm - 

Wednesday Classifieds Friday 6pm Monday 5pm Tuesday 4:45pm

  Main News Friday 6pm Monday 5pm -

  Detour, Features, Crave Thursday 6pm Friday 5pm -

  MidWeek Thursday Noon Friday 10am Friday 12noon

  MidWeek Voice Tuesday 3pm Thursday 10am -

Thursday Classifieds Monday 6pm Tuesday 5pm Wednesday 4:45pm

  Main News Monday 6pm Tuesday 5pm - 

Friday TGIF  Monday 6pm Tuesday 5pm -

  Classifieds Tuesday 6pm Wednesday 5pm Thursday 4:45pm

  Detour, Auto Tuesday 5pm Wednesday 5pm Thursday Noon

  Main News Tuesday 6pm Wednesday 5pm -

  Ho’okele-Pearl Harbor, Hickam Thursday Noon* Monday 5pm Wednesday Noon

  Street Pulse Tuesday Noon Wednesday 5pm Thursday 4:45pm  

    Photo Sells - Wednesday 3pm

 Saturday Classifieds Wednesday 6pm Thursday 5pm Friday 12noon

  Main News Wednesday 6pm Thursday 5pm -

Sunday  Hawaii’s Homes, Open Homes Tuesday 6pm Thursday 5pm Friday 12noon

  Movie Ads Tuesday 6pm Thursday 5pm -

  Sunday Magazine - All Other Ads Tuesday 5pm Thursday 5pm -

  Travel Tuesday 6pm Thursday 5pm -

  TV Week Wednesday Noon* Thursday Noon* -

  Dining Out Friday 5pm** Thursday 5pm -

  Hawaii Renovation Tuesday 6pm Thursday 5pm -

  Classifieds, Jobs, Autos Wednesday 5pm Thursday 5pm Friday 12noon

  Main News Wednesday 6pm Thursday 5pm -

*Weekly publications are one full week in advance of publication.  ** Dining Out space deadline 2 Fridays prior to publication date.
***PDF/X-1a File Format: Follow Camera-Ready deadlines. Any other electronic format is due 24 hours prior to Camera-Ready deadlines.

Space Reservations
Space should be ordered as far in advance of the 
publication date as possible. The chart on this page 
indicates the final space reservation deadlines.

Double Trucks & National Accounts
Please advance all deadlines for national/
international, banner pages, and double truck 
advertisements by 24 hours.

Holidays
Regular copy and space deadlines will be advanced 
prior to the week in which holidays occur. Special 
deadlines will be issued with specified dates for each 
major holiday. Contact your Account Executive for 
specific holiday deadline dates.

Cancellations
To cancel advertising, please notify us before space 
deadline for that publication. Ads canceled after
space deadlines are subject to surcharges.
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2018 Mechanical Specs 

Retail Display Column Widths (BROADSHEET & TABLOID)

1 column   1.513” 9 picas 0.9 points

2 column   3.150” 18 picas 10.8 points

3 column   4.787” 28 picas 8.7 points

4 column   6.425” 38 picas 6.6 points

5 column   8.062” 48 picas 4.5 points

6 column  9.7” 58 picas 2.4 points

Retail Display Sizes (BROADSHEET)

1/8 pg   4.787” × 5”

1/4 pg  4.787” × 10”

1/2 pg horizontal   9.7” × 10”

1/2 pg vertical  4.787” × 20”

full pg  9.7” × 20”

front pg banner 9.7”  × 2”

double truck  21” × 20”

Retail Display Sizes (TABLOID)

1/8 pg   4.787” × 2.5”

1/4 pg   4.787” × 5”

1/2 pg horizontal   9.7” × 5”

1/2 pg vertical   4.787” × 10”

full pg  9.7” × 10”

front pg banner  9.7” ×  2”

double truck  20” × 10”

Hawaii Renovation banner 9.7” × 1.5”

Classified/Legal Column Widths (BROADSHEET & TABLOID)

 1 column  .895” 5 picas 4.5 points

 2 column   1.873” 11 picas 2.9 points

 3 column  2.852” 17 picas 1.3 points

 4 column  3.830” 22 picas 11.8 points

 5 column  4.808” 28 picas 10.2  points

 6 column  5.787” 34 picas 8.6 points

 7 column 6.765” 40 picas 7.1 points

 8 column 7.743” 46 picas 5.5 points

 9 column  8.721” 52 picas 4 points

10 column  9.7” 58 picas 2.4 points

Classified/Legal Page Sizes (BROADSHEET & TABLOID)

full page broadsheet   9.7” × 20”

double truck broadsheet   21” × 20”

full page tabloid  9.7” × 10”

double truck tabloid  20” × 10”

Technical Requirements
Standard Format: PDF/X-1a (PDF/X-1a:2001) files are preferred. Files must be 
provided at actual image (ad) size. All extraneous information should be removed 
and transparencies flattened. 

All digitally supplied files must be accompanied by a hard copy proof by deadline.

Images within your PDF should be saved at 200 ppi for correct reproduction in 
newsprint.

Color image tone range: a 2% cyan dot is the minimum highlight dot to hold 
the lightest detail, with a 1% magenta and 1% yellow dot to maintain gray 
balance. Neutral shadow dot area should be 60%, 50%, 50%, 80% for CMYK, 
respectively. Total dot area should not exceed 240% in any part of the image.

Rules that are 4 points or thinner, as well as small type,should be reproduced as 
one color only. Small type is defined as:
• sans-serif type that is 7 points or smaller
• serif type that is 12 points or smaller
• fine-serif type, such as Bodoni, that is 14 points or smaller.

Type smaller than 12 points should not be reversed on a four-color background 
and type smaller than 10 points should not even be reversed on a single-color 
background. For design guidelines, please refer to SNAP, Specifications for Newsprint 
Advertising Production. For line art, 1200 pixels per inch give the best results.

Industry Standards / Liabilities
All camera-ready files must be accompanied by a proof of the file which represents 
a complete ad in its proper size. Proofs reduced to fit a small page must indicate 
the print has been reduced for this purpose alone. In addition, delivery in other 
file formats for Mac (Quark XPress, InDesign) must always be accompanied by all 
image files and fonts. If multiple layouts are sent on the same media the correct 
file name must appear on each proof.

All colors must be created with a CMYK model and all files should be prepared for 
process color separation. No RGB, Pantone or PMS colors.

As is the industry standard, it is the sole responsibility of the originator to properly 
prepare and provide all files according to recommendation outlined by Oahu 
Publications. Failure to provide files as required can cause unpredictable errors 
when the files are output.

Oahu Publications assumes no liability for any work that does not adhere to 
these guidelines. For additional information, call 808-529-4700 or speak to your 
Account Executive.

ELECTRONIC DELIVERY
Ads may be submitted via OPI Uploader 
(preferred method) or via email

OPI Uploader
website: http://files2.us (login required)
User name: guest
password: fileupload

1. Enter the email address of the recipient of the files
2. Enter the name of the sender (email address is allowed)
3.  Use the “Choose Files” button to select file to upload
    (Multiple files can be selected)
4.  There is no requirement to fill in the “Upload to:” or 

“New Subfolder? Name” (These fields are optional)
5. Click “Begin Upload” to start transfer

Email: 2MB limit. Contact your Account Executive to use this 
method of delivery.

these guidelines. For additional information, call 808-529-4700 or speak to your 
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RATE AND CREDIT 
All advertising shall be prepaid unless credit accommodations have been
established beforehand with the Honolulu Star-Advertiser/MidWeek credit
department. Amounts not paid in 30 days are assessed a finance charge of
1.5% per month (18% Annual Percentage Rate). Accounts with a balance
of thirty or more days past due are subject to credit discontinuance without
notice. All charges are due and payable on the twentieth day of the month
following publication.

Any Star-Advertiser ad measuring more than 17.5” deep will be set to full
page depth (20”) and charged accordingly. Any MidWeek/tabloid format 
display ad measuring more than 9” deep will be set to full page depth (10”) 
and charged accordingly. All display ads are billed to the nearest quarter 
inch.

Advertisers signing dollar volume contracts will be billed at the applicable
rate on the current rate card. Advertisers will be rebilled at the appropriate
higher rate if contract is not fulfilled.

The Honolulu Star-Advertiser/MidWeek may, at its sole discretion, offset any
credits due an advertiser hereunder against amounts otherwise owed to it
by an advertiser. Contracts become effective upon acceptance by management.

Contracts are not retroactive and are not prorated.

When an advertiser uses an advertising agency, both advertiser and agency
shall be jointly liable for complying with all terms of the rate agreement,
including payment for all advertising.

Copy should be checked for errors by the advertiser on the first day of 
publication. Credits for errors on advertisements will be allowed for the first 
insertion only. Credit will be issued for the portion of the advertisement that 
was incorrect. No credits will be given for positioning or for ads that did not 
publish in the paper. The value of any credit cannot exceed the cost of the 
ad. No errors in advertisements will be credited if ad copy was supplied after 
specified deadlines.

All rates are subject to Hawaii’s general excise tax of 4.712 percent.

ADVERTISING RATES 
Acceptance of advertising is subject to the approval of the Publisher.
Brokered space is not accepted. All previous rate schedules are hereby 
canceled. All rates are subject to change upon 30 days written notice.

Advertisers forwarding orders that have incorrect rates or conditions are
advised that the advertising will be inserted and charged at the regular
schedule of rates in force, and in accordance with the regulations set forth
in the current rate card.

Advertising resembling news text must be surrounded by a border and 
carrying the line “Paid Advertisement” in 8pt. type at the top of the ad. The 
font in the ad must be Sans-Serif”.

Guaranteed Placement
Advertising position is not guaranteed. However, guaranteed position will
be granted on a first-come basis for ads 30” or larger for an additional
25% charge. Every effort will be made to comply with position requests,
but acceptance of an order does not imply a position guarantee.

Political Advertising
Advance payment is required on all political advertising. Copy must carry
the line “Paid Political Advertisement” at the top and must list the name
of the individual, party or organization responsible for placement of the
ad. A wide range of political rate programs are available. Please ask your
Account Executive for details.

Religious/Nonprofit Rate
Available to religious, charitable and nonprofit organizations that exhibit
nonprofit status (tax exempt number required).
Contact your Account Executive for details and rates.

COMMERCIAL PRINTING
The Honolulu Star-Advertiser offers a wide variety of full service, quality
offset printing, mailing and inserting. Ask your Account Executive for 
details.

Single Sheet, Print and Deliver
Advertisers can effectively target primary and secondary customers
through 8 ½” × 11” single sheet flyers. These flyers can be composed,
printed and inserted into the Star-Advertiser, MidWeek and military 
publications. Total market reach or by zones, a wide range of options are 
available. Ask your Account Executive for details.

PREPRINTED INSERTS
Refer to Insert Shipping/Receiving specifications

MidWeek Detached Labels
A 4-color “stand alone” direct mail piece can be distributed to nearly 
270,000 homes. 

DIRECT MAIL
OPI Direct Mail is one of Hawaii’s largest direct mailers for over 25 years. 
We offer comprehensive and customized direct mail programs including 
mailing lists, various paper sizes, stocks and weights, and mailing services 
at very competitive pricing to help your business. For more information,
please contact your Account Executive or call (808) 695-6332. 

CANCELLATIONS
Cancellations or copy changes cannot be accepted after deadline. 
Composition charges can be charged on any ad produced and not released
for publication. Canceled ads after space deadline will be billed 50% of the
total cost of the original ad.

All rates are net and subject to Hawaii’s general excise tax of 4.712 percent.

500 Ala Moana Boulevard, Suite 7-500
Honolulu  |  Hawaii 96813

staradvertiser.com  |  midweek.com



Ho‘okele - navy & air force  n  Waikiki magazine  n  Hiluxury  n  trump Waikiki Ho‘okipa    
castle resorts & Hotels Ho‘onaunea  n  kaHala life  n  go kailua  n  go kapolei  n  Disney aulani   

aloHa Hilton HaWaiian village  n  aloHa Hilton Waikoloa village  n  big islanD tv Week
101 tHings to Do - big islanD, kaua‘i, maui, oaHu  n  Drive magazine - big islanD, kaua‘i, maui, oaHu

opi Direct mail  n  oaHu meDia group  n  HaWaii.com  n  Digital billboarD netWork
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